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vision

Plantersbank is the bank for Small and Medium Enterprises
(SMEs). Our CUSTOMERS are HAPPY with the SERVICE
and VALUE they get that they grow with us and
SAY A GOOD WORD about us.
Our employees are most FULFILLED and ENJOY their work.
Our SHAREHOLDERS are proud to realize their
development mission and are rewarded by increased
SHAREHOLDER VALUE and better-than-industry
RETURN on their INVESTMENT.

our

mission

Plantersbank is the whole heart and mind partner of
small and medium entrepreneurs and professionals.
We help them succeed by providing funding, financial
return and management advice. In so doing, we are
a key contributor to the development of the
Philippine economy and of the communities we serve.
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ShareMoveEmpower
Three ideals that profile an industry’s remarkable journey
are captured in the working man’s hands.
The SME is the standard bearer for visionaries,
pioneers and innovators who take and mold an idea into
the formidable presence that moves communities, industries
and nations. Plantersbank is driven by this vision and
continues to journey with the Filipino SME
to take its place as a prime catalyst for growth,
towards better lives and a better nation.
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Share

...not just a wealth of
resources but the passion and
determination to help the SME
achieve their dreams. Their
stories are an inexhaustible
source of inspiration that we
want to share with others.
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003 was a highly productive and
rewarding year for Plantersbank, marked by
performance that surpassed growth and
profit targets and bested industry
benchmarks across key financial indicators.
Amidst a difficult operating environment,
we once again stayed firmly focused on our
corporate goals, seized opportunities and
sustained the momentum of last year’s upturn.
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The initial optimism that accompanied President Arroyo’s
announcement that she would not run in the 2004 polls to
focus on policy reforms gave way to concerns over the US-Iraq
War, persistent terrorist threats and SARS. Later in the year,
the Oakwood incident and the subsequent political tensions
rocked the financial markets anew, causing the peso to
depreciate to an average low of P55.44:US$1.00 by year-end.
The Philippine economy however once again showed resiliency
and posted an encouraging performance throughout 2003.

•

Gross Domestic Product (GDP) expanded by 4.5%, slightly
better than the previous year’s 4.4% with services and
personal consumption as the growth drivers. Gross
National Product (GNP) was strong at 5.5% boosted by
overseas remittances.

•

Inflation rate on the average, remained the same year-onyear at 3.1% while the benchmark 91- day Treasury bill
rate inched up from 5.43% last year to 6.03% as
government contained the budget deficit to below
expected levels.

•

With economic fundamentals still stable, the banking
industry showed improved performance reflected by an
expanding loan portfolio, improving NPL ratio and higher
profits. ROPOA levels however continued to burden the
industry.

•

As of the end of December 2003, commercial banks’ assets
expanded by 5% year-on-year and loan portfolio posted an
increase of 6.6%.
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The NPL ratio of commercial banks stood at 14.05%
compared to 2002’s 14.95%.

•

ROPOA levels were up by 10.5% accounting for 5.9% of
the commercial banks’ combined assets.

FINANCIAL HIGHLIGHTS
We are pleased to present our financial results for 2003.

•

•

Net income of P202.4 million, a
significant 44.1% more than 2002s
profit of P140.4 million, posting
return on equity and return on
assets of 8.52% and 0.79%
respectively.
Total resources of P30 billion, a record 28.4% or P6.6
billion growth year-on-year, raising our industry ranking to
22nd largest among 41 universal and commercial banks and
92 thrift banks.

•

Loan portfolio of P15.2 billion, expanding by a notable
12.5%, the highest increment posted in the last three
years and outperforming the commercial banking average
of 6.6%.

•

Non-performing loans ratio of 9.5% from 9.2% the
previous year but still way below the commercial and thrift
bank averages of 14.1% and 13.5%, respectively.

•

Trading securities portfolio and investment in government
securities of P3.8 billion, an incremental 62.4% or P1.5
billion over last year to support increased GS trading
operations and a much larger deposit base.
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Aggregate deposits of P18.8 billion, a substantial 48% or
P6.1 billion increase from last year, with peso deposits
higher by 40.5% and dollar deposits by 176%.

•

Program funds and institutional borrowings of P7.2
billion, higher by P188 million, and supporting 47% of
total loan portfolio.

ACCELERATING

THE

UPTURN

IN

2003

Razor sharp focus on our strategies combined with solid
teamwork across the organization empowered us to
successfully secure the upturn and deliver the solid
accomplishments in 2003.

STRATEGY 1: EXPAND

THE

EARNING ASSET BASE

In early 2003, we reorganized the Account Management Group
(AMG) to vastly raise marketing productivity and portfolio

The loan process, which is at the
heart of the Plantersbank model of
SME financing, has been streamlined
and improved, underpinned by
process improvements and new
technology for better tracking and
monitoring of account management
activities.

quality.

Notwithstanding stiff competition for new loans, we
continued to lend, booking total loan releases that were 23%
higher than the previous year. New borrowers availed of
72% of these releases. Most significantly, AMG’s sales
conversion ratio improved from 20% to 30% – a result of a
more focused approach in market identification and
solicitation and a more stringent screening of new credits.
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With higher productivity in business generation, current loan
portfolio increased by P1.7 billion or 12.5% with bank-funded
loans and our housing portfolio higher by 24.2% and 16.6%,
respectively. On the other hand, program loans were up
slightly by 2.2%. The larger portfolio base generated interest
income of P1.7 billion and service fees of P43.3 million.

For the second straight year, our Acquired Assets Sales
Teams achieved record sales of 339 foreclosed properties
with combined book value of P1.1 billion, topping the year’s
target of P1.0 billion. Since the bulk of ROPOA sales were
on installment basis, sales contracts receivable rose by 61.5%
or P653.7 million to P1.7 billion, converting a significant
volume of non-performing assets into earning assets.
Income from acquired assets sales and sales contracts
receivable reached a combined P188.6 million, a record
67.5% or P76 million over last year.

STRATEGY 2: ACCELERATE DEPOSIT GROWTH AND
STABILIZE DEPOSIT BASE

Affirming the strength of our
branches, our 60 offices surpassed
their targets for the third straight year
with a 47.9% surge in deposits to
reach P18.8 billion as of end 2003.
Low-cost or CASA deposits breached the P4.0 billion mark,
posting a 22.1% with our cash management services (CMS)
products increasing steadily to account for a third of our total
low cost deposits. Mid-range deposits rose by 31.6% or P1.7
billion, boosted by the strong market response to our term
placement products, Premium 5 and Premium 1 deposits. As of
the end of 2003, our low-cost and mid-range deposits
accounted for two thirds of total peso deposits.
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Large deposits increased by a significant 51% or P1.7 billion, a
clear indication of the ability of our branch managers to inspire
institutional loyalty from our depositors. With dollar deposits
gaining special attention this year, our branches responded
superbly by generating incremental dollar deposits of P1.2
billion or US$21.5 million, including Top Dollar, our new term
placement that targeted small dollar savers.
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Treasury
generated total trading gain of P65.5
million, 108% more than last year, on
trading volume of P10.5 billion
delivered by the Treasury Marketing
and Dealership units. Successfully negotiating

Riding on the volatility of the financial markets,

for the collection of long outstanding trust fees from two major
accounts, we were able to book total trust income of P31.1
million, 58% more than last year.
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We continued to streamline our operating processes across the
organization and ensured that operating procedures for new
products and services were implemented seamlessly in the
front-line and back-end. We completed the automation of our
GS-Euro processing and implemented a paperless trading
system for peso government securities, both of which increased
effectively our capability to handle a greater number of GS
transactions.
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We successfully migrated our Head Office local area network
from token ring to fast ethernet using the Expandable
Resilient Networking technology, a pioneering move that sped

Being
the first-in-the-country and the firstin-Asia implementation, this
technology garnered for us a
nomination to the prestigious
ComputerWorld Honors Program.
up access in the Head Office by almost ten times.

STRATEGY 5: DEVELOP MORE
FOR OUR SME CLIENTS

PRODUCTS AND SERVICES

We continued expanding the breadth
and depth of our products and
services to tap into new markets and
to enhance the capabilities of our
SME clients to succeed in the market.
One of our 2003 strategic initiative was the launching of
PADALA AGAD, our remittance service aimed at capturing early
on the foreign exchange remittances of Overseas Filipino
Workers who will be future SME business owners. Total
transactions during the first six months of full operations showed
encouraging results. With our in-house developed automated
systems for operations and our foreign tie-ups and couriers in
place, we are now able to increase our volume and services to
OFWs and expand market reach beyond the Middle East.

To take advantage of operating efficiencies and our vast
knowledge of SMEs, we folded into the bank the development
and marketing of SME Solutions, our internet-based service
offered through SME.com.ph, a joint venture with the
International Finance Corporation. We now have in the
pipeline practical yet inexpensive web-based business
solutions that will soon be bundled up with our cash
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management services to provide a wider array of value-adding
services aimed at helping SMEs grow and manage their
businesses better.

Currently, our SME.com.ph virtual community embraces 300
Filipino SMEs as part of our promotion of developmental
information and communication technology solutions. We are
very happy to note that a member of our SME.com.ph
community, GODIVA Natural Skin Care won the Information
Technology Excellence Award at the 2nd National E-Commerce
Congress organization by the Philippine Internet Commerce
Society. The award was in recognition of GODIVA’s ability to
use IT and e-business best practices in their operations to
generate profits, achieve operational efficiency and establish
positive relationships with customers and suppliers.

ANOTHER STRATEGIC ACQUISITION: THE REGION BANK

the strategic
acquisition of Region Bank in
October, further raising our resources
by P1.6 billion, expanding deposit
base by P1.13 billion and increasing
our branch network by eleven offices
in SME-rich Southern Luzon.
Another significant milestone of 2003 was

Our integration team has seamlessly converted two Region
Bank branches into our automated system and is scheduled to
complete the conversion of the additional four branches to be
retained by the end of the first quarter of 2004. We expect to
consolidate three Region Bank branches into our own and
relocate the remaining two branches.
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AWARDS IN 2003
It was another year of accolades for the Bank with awards and
distinctions continuing to recognize the success of our business
model and our role in realizing the dream of the Filipino
entrepreneur.

Development Bank of the Philippines’ Most Outstanding
Participating Financial Institution under the Japan Bank for
International Cooperation Facilities for Small and MediumScale Industries

Gawad QUEDANCOR - Top Lending Bank

Balikat ng Bayan Award for Best Participating Financial
Institution in Social Development Loans from Social Security
System

LBP’s Most Outstanding Countryside Partner of the
Countryside Loan Fund and Agricultural Loan Fund in the
Thrift Bank Category
Small Business Corporation’s 2003 Consistent Excellence
Award and Most Distinguished Partner Award

One of two Asian nominees – ComputerWorld Honors
Program for International Search for Information
Technology to recognize Plantersbank as the 1st in the
Philippines to apply fast Ethernet XRN technology in
production, particularly in SME financing.
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we are most proud of the highly
prestigious Management Man of the
Year Award which we believe
recognizes the work of the men and
women of Plantersbank. Significantly,
this is the first time that the award is
given to a professional banker and
leader of a medium sized
organization, such as ours. We thank the

However,

Management Association of the Philippines for this highly
singular honor that clearly acknowledges our pioneering
work for the SMEs and the sector’s vital role in the
socioeconomic development of the country. Indeed, the MAP
Award is a resounding validation of the Plantersbank model
of SME finance and we are happy to share and recognize the
invaluable contributions of our foreign institutional
partners, the International Finance Corporation (IFC), the
Netherlands Development Finance Company (FMO), and
the Asian Development Bank (ADB) and our partner
government institutions, the Development Bank of the
Philippines, the Land Bank of the Philippines, the Small
Business Corporation, the Social Security System, and of
course, the Bangko Sentral ng Pilipinas.

SHARE , M OVE, EMPOWER
The theme for this year’s annual report accurately captures
the central role of SMEs in the Plantersbank’s vision and
mission. Plantersbank shared in the dream of the Filipino
entrepreneur and supported his journey with responsive
financial products and services. With the robust application
of the Plantersbank model, we have been able to leverage
our resources over the years to move thousands of SMEs to
innovate and expand. The ability to become a vibrant
force in the community empowered the SMEs to realize
their potential of becoming a vital engine of progress in
the country.
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Our unwavering support
for and commitment to
SMEs had been
recognized and the
sustainability of our
operations affirms the
soundness of our model.
Clearly, Plantersbank has
assumed the mantle of
leadership in SME finance.
We extend our deep appreciation and thanks
to our shareholders, for your continuing
faith and confidence in us.

We thank our Board of Directors for the
steadfast support of our plans, programs and
initiatives. Amidst all the challenges in the
operating environment, the steadying hand
of the Board and its collective wisdom
enabled us to stay the course with focus and
persistence.
We thank the hard working officers and staff of Plantersbank
for their dedication that enabled us to judiciously implement
our programs and projects.

Finally, we thank the Almighty for blessing us with another
fruitful and rewarding year of working with SMEs. It is by
His Will and bountiful generosity that we have found
success in our endeavors.

AMBASSADOR JESUS P. TAMBUNTING

MARIA FLORDELIS F. AGUENZA

Chairman & Chief Executive Officer

President And Chief Operating Officer
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e braved overwhelming risks and reaped overflowing rewards. BAC

president Johnny Katigbak and his three brothers took inspiration from their father who was a
doctor of curative medicine and believed milk to be an essential part of the Filipino’s diet. It wasn’t
however as easy as milking a cow and selling it under the Milkjoy brand. While containing the
nutrients essential for healthy living, fresh pasteurized cow’s milk had a short storage life.
But Katigbak knew the weakness of fresh milk contained its strength. It was qualities only
found in fresh milk, like frothiness, that international coffee chain Starbucks Corporation demanded
for its customers.
The big break finally did come for the Batangas-based dairy company. Rustan’s Coffee
Corporation, the sole Philippine licensee for the Starbucks chain, was looking for a fresh milk supplier
that could meet its daily demand for the product. In May 1998, Katigbak learned of this opportunity
and drove all the way from his plant in Lipa City with a bottle of milk. By chance, he hopped into the
same elevator carrying the Starbucks executives.
Call it serendipity, but the American executives had already sampled the milk on a rare occasion
that the Milkjoy brand found its way to a supermarket shelf. They had been trying to locate his plant all
along. “This is the milk we are looking for!” said the Starbucks representatives and right away asked if
he could start delivering 100 to 200 liters the next day, to eventually increase to 1,000 liters as the
company opened more outlets. And he did, in a van with an old refrigerator in the back and computer
graphic printouts glued to both sides proudly announcing the Milkjoy brand and company address.
Being the sole supplier of Starbucks in the country, BAC made a quick turnaround. “Starbucks
created an insatiable demand for fresh milk and we benefited from that,” Katigbak said. Within 18
months, the company was turning in a hefty profit and was able to pay stockholders dividends that
were equivalent to their paid-in capital.
Today, BAC is 86% owned by the Katigbak family and 14% owned by Batangas Dairy Cooperative
and provides an outlet for dairy cooperatives strewn across Batangas, Laguna, Quezon and Bulacan.
Its close collaboration with dairy co-operators has been cited as a successful example of the corporative
or joint corporation-cooperative business model.
BAC operates a fleet of 10 vans sporting the familiar black-and-white Holstein cow pattern, and
accounts for a quarter of the 4.8 million liters of fresh milk produced in the country. It has also
diversified its dairy products, supplying kesong puti (mainly to premium restaurant, Via Mare), as
well as chocolate milk. The company is preparing to launch its pro-biotic yogurt line. Recently,
Batangas Agribusiness Center sought assistance from Plantersbank to acquire French-made packaging
equipment for the assembly line.
Johnny Katigbak thinks it’s not at all a bad deal where more than 99% of country’s total
consumption is still imported and there is a 75% shortfall that he aims to satisfy. In their land that
flows with milk, honey-sweet success will never be in short supply.

Johnny Katigbak

BATANGAS AGRIBUSINESS CENTER, INC. (BAC)

Move

…from words to action, from
planning to execution, from
dream to reality. Plantersbank
thrives on being a part of that
transformation within each SME
and the entire industry to become
a major force in economic growth.

p l a n t e r s

d e v e l o p m e n t

b a n k

PLANTERSBANK LAUNCHES THREE NEW PRODUCTS
To create the utmost advantages for its valued clients,
Plantersbank constantly formulates new products that deliver
superior benefits and conveniences. The TOP DOLLAR Time
Deposit offers high interest rate for low dollar deposit
requirements, plus free personal accident insurance and the
privilege of monthly crediting of interest to a US Dollar Savings
Account. Another new offering that maximizes savings is
PREMIUM ONE time deposit – a one year term placement
offering higher than prevailing market rates and access to
interest earnings in advance. In the same year, Plantersbank
launched the PADALA AGAD Remittance Facility to benefit
Overseas Filipino workers and their families.

WEB-OLUTIONIZING THE BUSINESS
To take advantage of today’s burgeoning information systems that
naturally favor the growth of SMEs, Plantersbank initiated SME.com.ph, the
virtual community embracing 300 Filipino SMEs as part of the Bank’s
promotion of developmental information and communications
technology solutions. SME.com.ph provides a convenient venue for
SMEs to stand on equal ground with large corporations, penetrate new
markets and grow their business on a global scale.
In line with this, Plantersbank client and SME.com.ph
member GODIVA Natural Skin Care won the Information
Technology Excellence Award during the 2nd National ECommerce Congress. This award given by the Philippine
Internet Commerce Society recongized Godiva’s success in
deploying information technology and adopting e-business best
practices to boost sales, lower costs and improve relationships
with customers and suppliers. Plantersbank contributed the
design, creation and maintenance of GODIVA websites.
Plantersbank also pioneered the application of fast ethernet
eXpandable Resilient Networking (XRN) technology to business in
the Philippines, specifically SME finance operations. For this, the
Bank was nominated to the prestigious international ComputerWorld
Honors program, an international search for the individuals and
institutions at the cutting edge of the information revolution. XRN
technology complements the bank’s continuous improvement of
information and communications infrastructure, resulting in fast
and efficient frontline service to customers.
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TO KNOW AND MAKE KNOWN THE SME
Plantersbank takes an active role to support and further
deepen its involvement with the SME sector. In the past year,
the bank participated in trade events such as the Philippine
Food Expo, the 8th National Dairy Congress, the Philippine
Business Fair, the Angono SME Fair, the National Realtors
Convention, Small and Medium Enterprise Development Expo
and the 2nd Filipino Franchise Show.
Pursuing the bank’s role as advocate for SMEs,
Chairman Tambunting shared his insight and expertise at the
Asia-Pacific Seminar on Good Governance, a watershed event
jointly sponsored by the Association of Development Finance
Institutions in Asia and the Pacific and the U.S. Chamber of
Commerce affiliate Center for International Private Enterprise.
Likewise, he was the only Filipino among several resource
persons invited to address the global workshop and round-table
sponsored by the Asian Development Bank to discuss successful
experiences in SME finance in the Asia-Pacific region.
Chairman Tambunting was also elected chairman of the
ADFIAP and appointed treasurer of the Fundacion CODESPA,
the Spain based non-government organization whose mission is
to assist communities in poverty alleviation.
Plantersbank President and Chief Operating Officer Maria
Flordelis Aguenza was also honored with an invitation to discuss
the Plantersbank model at the 16th Conference of the Asian Credit
Supplementation Institution Confederation. She also chaired the
conference session on development finance operations issues and
concerns during the 26th Annual Conference of the Association of
Development Finance Institutions in Asia and the Pacific (ADFIAP)
in Ulaanbatar, Mongolia.
Plantersbank executive vice president Lamberto P.
Scarella was also instrumental in setting up the volunteer
business consultants program for SMEs under auspices of the
Financial Executives Institute of the Philippines and the
Department of Trade and Industry, as well as the seminar series
to share best practices with Filipino entrepreneurs. Mr. Scarella
was awarded the FINEX Presidential Merit Award for his
invaluable contribution.
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In partnership with the Philippines’ largest media
network ABS-CBN, Plantersbank took the SME advocacy
campaign to its second year. The advocacy series Filipino
Entrepreneur: Our Priority, Our Passion takes off from those
same stories that have served to inspire Plantersbank through
the years. Aside from raising the level of public awareness,
acceptance and respectability towards SMEs, the campaign
further reinforces Plantersbank’s position and authority in the
industry as the bank for SMEs, and strengthens its capacity to
support the SME sector.
To support this campaign, Plantersbank launched
Business Line Magazine, a regular publication that promotes
a 100% pro-SME stand and celebrates everything about the
Filipino entrepreneur. The publication aims to provide
compelling reading on topics covering marketing, finance,
economic, legal as well as lifestyle issues. Business Line is
intended to serve as a key element in the advocacy program:
a special medium for business networking and community
building among entrepreneurs in the country.
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NEW MILESTONES
For the second consecutive year, Plantersbank
undertook a strategic acquisition to bring services into more
areas where there is a strong SME presence. The REGION
BANK, the country’s largest rural bank, makes a significant
addition that increases the bank’s branch network and depositor
base in the CALABARZON area.
Plantersbank has found another partner in Citibank
through a P500 million SME facility signed in June 2003 to
make medium to long-term funds available for lending to
Filipino entrepreneurs. Coming just before the
commemoration of SME month, the facility is seen as a vote of
confidence in Philippine business.
Plantersbank also takes pride in its latest crop of awards
as well as nominations from both local and international
organizations. The bank is once again honored to be recognized
as the best in its field by the Development Bank of the
Philippines, Land Bank, Small Business Corporation, Quedancor,
among others.
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he archipelagic constitution of the land spawns a whole

network of marine transportation connecting the vast geographic puzzle.
Of the worthy seafarers, one takes most pride in humble beginnings and
the sheer hard work, drive and thrift that propel Mount Samat Ferry
Express and its founder Consul Eduardo L. de Guzman.
Consul de Guzman as the young child of a poor fishpen caretaker
wasn’t that far off from what would be his future career, though it would
certainly encompass far more than the breadth of a fishpen. He worked
as a messenger during the day and then walked to night school to save
on jeepney fare and extend his P1 daily wage.
He formed his flagship business, Sky Freight Brokerage Inc., in 1962.
It is recognized as the most successful brokerage firm, servicing the freight
requirements of the country’s pharmaceutical firms. In 1997, he was invited
by the provincial government to invest in the ferry service to provide fast,
reliable, economical commuter service between Manila and Orion, Bataan.
Using fast ferry catamarans, the company provides the shortest commute
to Bataan for an average of 1,000 passengers daily, with the numbers
climbing to 1,600 during weekends and holidays. People also take the
ferry for the experience, which is a smooth, steady ride taking only an
hour non-stop, or hire the craft for tourist cruises to Corregidor. There is
a connection to Subic, with air-conditioned coaches for the overland leg
from Orion. More than transporting people however, the ferry also helps
integrate the economy on both sides of the bay.
When asked about his management style, Consul de Guzman replied,
“tutok marino” – keep a firm hand on the helm and stay alert when
steering the course – and with that continues to successfully navigate
through the choppy waters of business and of life.
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Consul Eduardo L. de Guzman
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MOUNT SAMAT FERRY EXPRESS, INC.

Empower

… when the silent majority finds its
voice, it is a force to truly reckon
with. Today, Plantersbank is
seeing the fulfillment of its vision.
No longer the underdog, the SME
is taking its place as a dominant
and compelling force in economic
growth and poverty alleviation.
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A VISION LIKE NO OTHER

W

hen Plantersbank chairman and chief executive officer Ambassador Jesus P.
Tambunting first envisioned the future for the small thrift bank he had acquired
in San Miguel, Bulacan, little did he expect that this was the beginning of a
lifetime commitment to the country’s small and medium entrepreneurs.

Because the bank catered mainly to small-scale producers and traders in the countryside,
Ambassador Tambunting recognized early how great a difference such an institution
could make in people’s lives. In the absence of a “working model” and against the grain
of conventional banking approach of the time, Ambassador Tambunting channeled every
ounce of his commercial banking wisdom to customize financial solutions for small and
medium entrepreneurs and bring them to the center of business and policy-making.
More than 30 years after that decision, Plantersbank is seeing its vision come together. SMEs
have become the national buzzword and are a recognized component in nation building.
The government has called upon Ambassador Tambunting to outline a comprehensive program
to be the basis of what would be an unprecedented call of action towards the mobilization of
SMEs as a force for economic growth and the alleviation of poverty.
But what comes as a shining validation of that vision is the prestigious 2003 Management
Man of the Year conferred to Ambassador Tambunting by the Management Association
of the Philippines, recognizing the pioneering and innovative work that has made
Plantersbank the number one private development bank in the country. Equally important
was his pivotal role in attracting respected international financial investors – even in the
most uncertain economic conditions, and for heightening bilateral relations between the
Philippines and the United Kingdom during his term as ambassador from 1993 to 1998.
This award recognizes not just the work of one man but of the men and women of
Plantersbank who share the passion for SMEs, and most of all, the Filipino entrepreneurs
themselves who have come a long way in making a difference in their industries and
the country. Ambassador Tambunting is the 25th recipient of this award given by the
Management Association of the Philippines since it was launched in 1967, and will
serve as a testament not just to Plantersbank way of life but to visionaries who took the
risks for greater rewards.
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directory
head office

OFFICE OF THE CHAIRMAN

Ambassador Jesus P. Tambunting

CHAIRMAN AND CEO

CORPORATE PLANNING UNIT

Maria Bernadette T. Ratcliffe

SENIOR VICE PRESIDENT

CHIEF OF STAFF

Cecile S. Balquiedra

VICE PRESIDENT

OFFICE OF THE PRESIDENT

Maria Flordelis F. Aguenza

PRESIDENT AND COO

ACCOUNT MANAGEMENT GROUP

Anthony T. Robles

EXECUTIVE VICE PRESIDENT

ACCOUNT MANAGEMENT DEPARTMENT 1

Aida Gadin

SENIOR VICE PRESIDENT

ACCOUNT MANAGEMENT DEPARTMENT 2

Maria Agnes J. Angeles

SENIOR VICE PRESIDENT

ACCOUNT MANAGEMENT DEPARTMENT 3
- VISAYAS/MINDANAO REGION
LOAN PRODUCT MANAGEMENT DEPARTMENT

Remigio Tito C. Tirones

VICE PRESIDENT

Ana Rose T. Kwan

FIRST VICE PRESIDENT

ACCOUNT MANAGEMENT DEPARTMENT 5

Gerardo A. Morales

FIRST VICE PRESIDENT

SPECIAL ACCOUNTS MANAGEMENT DEPARTMENT

Elizabeth C. Umali

FIRST VICE PRESIDENT

CREDIT INVESTIGATION AND APPRAISAL
DEPARTMENT
CONSUMER FINANCE DEPARTMENT

Desi F. Tomas

FIRST VICE PRESIDENT

Dandy L. Rivera

VICE PRESIDENT

FUNDS MANAGEMENT GROUP

Lamberto P. Scarella

EXECUTIVE VICE PRESIDENT

TREASURY DEPARTMENT

Rosana B. Amoranto

VICE PRESIDENT

CONTROLLERSHIP GROUP

Vicente G. Gamo

EXECUTIVE VICE PRESIDENT

MANAGEMENT INFORMATION AND
RISK MANAGEMENT DEPARTMENT
INFORMATION TECHNOLOGY DEPARTMENT

Maria Bernadette T. Ratcliffe

SENIOR VICE PRESIDENT

Elizabeth D.M. Goco

FIRST VICE PRESIDENT

BRANCH BANKING GROUP

Antonietta R. De Los Reyes

SENIOR VICE PRESIDENT

METRO MANILA – RIZAL AREA

Evangeline C. Quiazon

FIRST VICE PRESIDENT

METRO MANILA – CAVITE AREA

Lyzette P. Quiambao

FIRST VICE PRESIDENT

METRO BULACAN AREA

Web A. Zuñiga

VICE PRESIDENT

WESTERN AND NORTHERN LUZON AREA

Florian B. Vergara

FIRST VICE PRESIDENT

SOUTHERN LUZON AREA

Ramon T. Rivera

FIRST VICE PRESIDENT

VISAYAS-MINDANAO AREA

Emmanuel P. Tesalona

VICE PRESIDENT

Adonis C. Yap

VICE PRESIDENT

PRODUCT MANAGEMENT AND MARKETING
DEPARTMENT
BRANCH MANAGEMENT AND ADMINISTRATION
DEPARTMENT
BRANCH OPERATIONS DEPARTMENT

Marian Z. Rustia

VICE PRESIDENT

Renato O. Janairo

SENIOR ASSISTANT VICE PRESIDENT

OPERATIONS GROUP

Federico L. Mariano

FIRST VICE PRESIDENT

LOANS ADMINISTRATION DEPARTMENT

Federico L. Mariano

FIRST VICE PRESIDENT

Sonia B. Ostrea

SENIOR ASSISTANT VICE PRESIDENT

CENTRAL OPERATIONS AND PROCESSING
DEPARTMENT

LOANS SUPPORT GROUP
LEGAL DEPARTMENT

Atty. Raymundo S. Señga

FIRST VICE PRESIDENT

ACQUIRED ASSETS DEPARTMENT 1

Edwin T. Vergara

FIRST VICE PRESIDENT

ACQUIRED ASSETS DEPARTMENT 2

Desi F. Tomas

FIRST VICE PRESIDENT

CREDIT REVIEW DEPARTMENT

Dante P. Briñas

OFFICER-IN-CHARGE

SUPPORT SERVICES GROUP

Consuelo V. Dantes

SENIOR VICE PRESIDENT

HUMAN RESOURCES DEPARTMENT

Consuelo V. Dantes

SENIOR VICE PRESIDENT

CORPORATE COMMUNICATIONS DEPARTMENT

Roberto F. Banaag

VICE PRESIDENT

GENERAL SERVICES DEPARTMENT

Leonides K. Katigbak

SENIOR ASSISTANT VICE PRESIDENT

Alicia A. Garcia

VICE PRESIDENT

BOARD OF DIRECTORS
AUDITING DEPARTMENT
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METRO MANILA - RIZAL

MUNTINLUPA

VISAYAS AVENUE

BUENDIA  MAIN BRANCH

BGY. TUNASAN, MUNTINLUPA CITY
TEL. NO. (02) 861-7892
FAX. NO. (02) 861-7893
MARIA GRACIA G. GATUS, MANAGER

VISAYAS AVENUE EXTENSION COR.
TANDANG SORA AVENUE, QUEZON CITY
TEL. NOS. (02) 925-4385, 924-5025
FAX NO. (02) 924-5591
ERICSON A. ALBANO
ASSISTANT VICE PRESIDENT

PLANTERSBANK BUILDING
314 SEN. GIL PUYAT AVENUE, MAKATI CITY
TEL. NOS. (02) 812-9359, 888-6621 LOCALS
2100 TO 2102
LYZETTE P. QUIAMBAO,
FIRST VICE PRESIDENT

ANGONO
M.L. QUEZON AVENUE, ANGONO, RIZAL
TEL. NOS. (02) 651-0750, 651-1779
FAX NO. (02) 651-1782
VICENTE S. HIPOLITO
ASSISTANT VICE PRESIDENT

ANTIPOLO
M.L.QUEZON AVENUE, ANTIPOLO CITY
TEL. NOS. (02) 697-0224, 697-1253
FAX NO. (02) 697-1066
MARIA CECILIA C. OXALES
OIC / SENIOR ASSISTANT MANAGER

CAINTA
A. BONIFACIO COR. J. BUENVIAJE STREETS,
CAINTA, RIZAL
TEL. NOS. (02) 655-0839, 655-2202, 655-2204
FAX. NO. (02) 655-2203
SHARON ROSE J. DENIÑA, MANAGER

GREENHILLS
VAG BUILDING
ORTIGAS AVENUE, GREENHILLS, SAN JUAN,
METRO MANILA
TEL. NOS. (02) 724-7523, 721-0105, 721-0229
FAX NO. (02) 724-7528
ARLENE D. CARINGAL
ASSISTANT VICE PRESIDENT

KALOOKAN
GEE BEE BUILDING
428 GF GEEBEE BUILDING,
A. MABINI SREET , KALOOKAN CITY
TEL. NO. (02) 288-8996
FAX NO. (02) 288-0996

LAS PIÑAS
DMR BUILDING
459 ALABANG-ZAPOTE ROAD,
ALMANZA UNO, LAS PINAS CITY
TEL. NOS. (02) 800-8893
FAX NO. (02) 805-0438
BENJAMIN T. CUYOS, SENIOR MANAGER

LEGASPI
JAKA II BUILDING
150 LEGASPI SREET.,
LEGASPI VILLAGE, MAKATI CITY
TEL. NOS. (02) 818-2368, 810-9370
FAX NO. (02) 812-2577
MARIDYL V. AGUIRRE
ASSISTANT VICE PRESIDENT

MARIKINA
A.TUAZON STREET, MARIKINA CITY
TEL. NOS. (02) 681-2747, 681-2351, 681-2810
EMMANUEL C. FORMELOZA
SENIOR MANAGER

NOVALICHES
QUIRINO AVENUE COR. NIGHTINGALE
ROAD, KALIGAYAHAN, NOVALICHES,
QUEZON CITY
TEL. NOS. (02) 936-4988, 936-7158
FAX NO. (02) 936-4928
HERNANDO B. TAPANG
OIC/SENIOR ASSISTANT MANAGER

PASIG

BULACAN

BALAGTAS
WAWA, MACARTHUR HIGHWAY,
BALAGTAS, BULACAN
TEL. NO. (044) 693-1849
FAX NO. (044) 693-1797
ADELAIDA P. DUMLAO, SENIOR MANAGER

TG BUILDING, 25 SHAW BOULEVARD,
SAN ANTONIO, PASIG CITY
TEL. NOS. (02) 631-1676, 631-1675
FAX NO. (02) 631-1673
MARIA CRISTINA A. DELOS ANGELES,
SENIOR MANAGER

BALIUAG

PASO DE BLAS

HAGONOY

629 GEN. LUIS ST. PASO DE BLAS,
VALENZUELA CITY
TEL. NO. (02) 292-5975, 292-4933,
FAX NO. (02) 443-5069
CHARLITO T. ALONZO, MANAGER

STO. NIÑO, HAGONOY, BULACAN
TEL. NOS. (044) 793-0798, 793-0008
FAX NO. (044) 667-1431
ALICIA M. LEGASPI
ASSISTANT VICE PRESIDENT

PATEROS

MALOLOS

36 ALMEDA STREET, POBLACION,
PATEROS, METRO MANILA
TEL. NOS. (02) 641-6760, 641-6768
FAX NO. (02) 641-6761
SANTOS F. GUADINES JR., SENIOR MANAGER

PASEO DEL CONGRESO, CATMON ,
MALOLOS CITY, BULACAN
TEL. NOS. (044) 791-0105, 791-2461
FAX NO. (044) 662-7819
MARIA EDITHA D. GATMAITAN, MANAGER

PHILAM

MEYCAUAYAN

43 EAST LAWIN AVENUE COR. EDSA,
PHILAM, QUEZON CITY
TEL. NOS. (02) 929-4119, 929-4115, 920-4901
FAX NO. (02) 921-5115
CIPRIANO C. ANGELES
ASSISTANT VICE PRESIDENT

MANCON BUILDING
CALVARIO, MEYCAUAYAN, BULACAN
TEL. NOS. (044) 840-7578, 840-0099
ROBERTO D. EVANGELISTA, MANAGER

TAFT-UN

BANGA, PLARIDEL, BULACAN
TEL. NOS. (044) 795-0105, 670-1067
FAX NO. (044) 795-0362
ARNOLD A. ALCALA
OIC/ASSISTANT MANAGER

THE PEARL MANILA HOTEL,
TAFT AVENUE, MANILA
TEL. NOS. (02) 400-0961, 400-5468
FAX NO. (02) 400-5476
ELIZABETH P. MUNDA, SENIOR MANAGER

TOMAS MORATO
308 TOMAS MORATO AVENUE,
SOUTH TRIANGLE, QUEZON CITY
TEL. NOS. (02) 371-8303, 371-8305, 371-8306
FAX NO. (02) 371-8304
MARIA ANTONETTE C. FUENTES
SENIOR MANAGER

VALENZUELA
17 MACARTHUR HIGHWAY,
MARULAS, VALENZUELA CITY
TEL. NOS. (02) 291-6542, 432-5227
FAX NO. (02) 291-6541
ELIZABETH G. BUENCAMINO
ASSISTANT VICE PRESIDENT

directory
branch

PLAZA NANING, BALIUAG, BULACAN
TEL. NOS. (044) 766-2506, 766-2014
FAX NO. (044) 673-1338
ROLANDO R. PERALTA, MANAGER

PLARIDEL

SAN MIGUEL
NORBERTO STREET, SAN MIGUEL, BULACAN
TEL. NO. (044) 764-0162
FAX NO. (044) 764-0826
IMELDA D. VILLAMOR, SENIOR MANAGER

STA. MARIA
GEN. LUNA COR DE LEON STREETS,
STA. MARIA, BULACAN
TEL. NO. (044) 641-1840
FAX NO. (044) 641-1150
ALLAN L. OPAO, MANAGER
CENTRAL LUZON

ANGELES
639 RIZAL SREET., ANGELES CITY
TEL. NOS. (045) 888-4971, 887-7308,
625-9722
FAX NO. (045) 323-4304
CARMELA D. AÑES
ASSISTANT VICE PRESIDENT

BALIBAGO
MACARTHUR HIGHWAY, BALIBAGO,
ANGELES CITY
TEL. NOS. (045) 892-3325
FAX NO. (045) 332-1030
LEO XAVIER M. TUAÑO, MANAGER
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BALANGA

LA UNION

D.M. BANZON SREET.,
BALANGA CITY, BATAAN
TEL. NO. (047) 237-3666
FAX NO. (047) 237-3667
GLORIA S. JOCSON, SENIOR MANAGER

A.G. ZAMBRANO BUILDING
QUIRINO AVENUE,
SAN FERNANDO CITY, LA UNION
TEL. NO. (072) 700-3800
FAX NO. (072) 242-0414
DELIA B. REBOLLEDO
OIC/SENIOR ASSISTANT MANAGER

DOLORES
BERZON BUILDING
MACARTHUR HIGHWAY, DOLORES,
CITY OF SAN FERNANDO, PAMPANGA
TEL. NO. (045) 963-3150
FAX NO. (045) 963-3724
ALEXANDER Y. LIWANAG, MANAGER

GUAGUA
STO. NIÑO, GUAGUA, PAMPANGA
TEL. NO. (045) 900-2326
FAX NO. (045) 900-0779
JANNETH S. SALONGA
OIC/ADMINISTRATIVE OFFICER

MASANTOL
SAN NICOLAS, MASANTOL, PAMPANGA
TEL. NO. (045) 981-1064
FAX NO. (045) 981-1025
JONA C. BERNARTE
OIC/SENIOR ASSISTANT MANAGER

OLONGAPO
2298 RIZAL AVENUE COR. 23RD STREET,
EAST BAJAC-BAJAC , OLONGAPO CITY
TEL. NOS. (047) 222-3090, 222-2131
FAX NO. (047) 222-2020
RICARDO R. CHUA, SENIOR MANAGER

ORANI
CALLE REAL, ORANI, BATAAN
TEL. NOS. (047) 638-1025, 333-7416
FAX NO. (047) 431-1275
MARIA CRISTINA T. FERMIN, OIC/SENIOR
ASSISTANT MANAGER

SAN FERNANDO
CONSUNJI STREET ,
CITY OF SAN FERNANDO, PAMPANGA
TEL. NOS. (045) 860-0387, 961-4575
FAX NO. (045) 961-2963
JEFFREY JOSE L. BOGNOT
SENIOR MANAGER

TARLAC
MACARTHUR HIGHWAY,
SAN NICOLAS, TARLAC CITY
TEL. NO. (045) 982-9652
FAX NO. (045) 982-9653
NERISSA G. EXIOMO, MANAGER
NORTHERN LUZON

BAGUIO
B101 LOPEZ BUILDING
SESSION ROAD, BAGUIO CITY
TEL. NOS. (074) 446-3993,
FAX NO. (074) 446-3994
TORIBIO D. BUGARIN, MANAGER

CABANATUAN
BURGOS AVENUE, CABANATUAN CITY
TEL. NOS. (044) 463-0443, 463-7354,
600-2888
FAX NO. (044) 463-8428
LARISSA V. GAMIR, SENIOR MANAGER
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SOUTHERN LUZON

BACOOR
GEN. AGUINALDO HIGHWAY,
TALABA , BACOOR, CAVITE
TEL. NO. (046) 417-5940
FAX NO. (046) 417-5930
MARIA VICTORIA G. BALOY, MANAGER

BATANGAS
4 BURGOS STREET, BATANGAS CITY
TEL. NOS. (043) 723-3495, 723-1510
FAX NO. (043) 723-7652
CONSORCIA M. GONZALES
ASSISTANT VICE PRESIDENT

BIÑAN
NEPA HIGHWAY, SAN VICENTE,
BIÑAN, LAGUNA
TEL. NO. (049) 411-2716
FAX NO. (02) 699-2150
LILIBETH A. CARANDANG
ASSISTANT VICE PRESIDENT

CALAMBA
THE REGION BANK CENTRE,
CROSSING, CALAMBA CITY, LAGUNA
TEL. NOS. (049) 545-3670
FAX (049) 545-5550

DASMARIÑAS
DON PLACIDO CAMPOS STREET,
DASMARIÑAS, CAVITE
TELEFAX NO. (046) 416-0510
PEPITO A. MADLANGBAYAN, MANAGER

IMUS
AGUINALDO HIGHWAY,
PALICO, IMUS, CAVITE
TEL. NO. (046) 471-4715
FAX NO. (046) 471-4712
MARIA ELENA S. DE TORRES
ASSISTANT VICE PRESIDENT

LIPA
C.M. RECTO COR. 10 JULIO STREET,
LIPA CITY
TEL. NOS. (043) 756-1022, 756-1414
FAX NO. (043) 756-5003
JELEN M. MOSCA, SENIOR MANAGER

LOS BAÑOS-CROSSING
CROSSING, LOS BAÑOS, LAGUNA
TEL. NO. (049) 536-2596
FAX NO. (049) 536-0549
CARLO MAGNO L. OLMOS
OIC/SENIOR ASSISTANT MANAGER

LUCENA
MERCHAN COR. EVANGELISTA STREETS,
LUCENA CITY
TEL. NOS. (042) 710-6963, 373-3075
FAX NO. (042) 710-6964
WILFREDO M. MARANAN, MANAGER

SAN PABLO
PLANTERSBANK BUILDING
RIZAL AVENUE COR.LOPEZ JAENA STREET ,
SAN PABLO CITY
TEL. NO. (049) 562-7738
FAX NO. (049) 562-0697
BALTAZAR RANDY B. DE LUNA, MANAGER

STA. ROSA
OLD NATIONAL HIGHWAY,
BGY.BALIBAGO, STA.ROSA, LAGUNA.
TEL. NO. (049) 534-1167
FAX NO. (049) 837-8794
RAMON E. TAYAG, SENIOR MANAGER

STO.TOMAS
BGY. IV, POBLACION,
STO. TOMAS, BATANGAS
TEL. (043) –318-0582
TELEFAX: (043) 778-3247
MYLA L. MAPALAD, MANAGER

U.P. LOS BAÑOS
UPLB CAMPUS, COLLEGE,
LOS BAÑOS, LAGUNA
TEL. NO. (049) 536-3682
FAX NO. (049) 536-3476
CHERRY O. PAMPLONA, MANAGER
VISAYAS-MINDANAO

CAGAYAN DE ORO
SERGIO OSMENA STREET,
CAGAYAN DE ORO CITY
TEL. NOS. (082) 727-082, 857-2879
FAX NO. (082) 727-083
JACQUELINE L. TIU, MANAGER

CEBU
F. RAMOS STREET, CEBU CITY
TEL. NOS. (032) 254-4367, 254-4368,
254-4369
FAX NO. (032) 253-9406
MELCHOR V. OSORIO
ASSISTANT VICE PRESIDENT

DAVAO
C.VILLA ABRILLA BUILDING
C.M. RECTO AVENUE, DAVAO CITY
TEL. NOS. (082) 222-7739, 227-1802,
227-2949
FAX NO. (082) 221-1341
LORNA M. LAO, SENIOR MANAGER

GENERAL SANTOS
PDB BUILDING
SANTIAGO BOULEVARD,
GENERAL SANTOS CITY
TEL. NOS. (083) 552-6329, 301-5042
FAX NO. (083) 552-6330
MARIA THERESA S. PACHECO
SENIOR MANAGER

ILOILO
CUA BUILDING
QUEZON STREET, ILOILO CITY
TEL. NO. (033) 336-9752
FAX NO. (033) 336-9753
JOSEPHINE S. CARAM
ASSISTANT VICE PRESIDENT

MANDAUE
CEBU NORTH ROAD, BASAK, MANDAUE CITY
TEL. NO. (032) 346-8814
FAX NO. (032) 346-6959
PIA MONICA C. ALTURAS, MANAGER

DAGUPAN
BURGOS EXTENSION COR PEREZ
BOULEVARD, LINGAYEN HIGHWAY,
DAGUPAN CITY
TEL NOS. (075) 522-9585, 515-7600
FAX NO. (075) 522-9586
MARIA SUZETTE D. RAMOS
SENIOR MANAGER
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Savings Accounts
Regular Savings Account
Variable Interest Plan (VIP) Savings Account
US Dollar Savings Account

Super Money Express ATM Account
Checking Accounts
Regular Checking Account
Plantersbank Business Club Checking Account

Time Deposit Placements
Regular Time Deposit
US Dollar Time Deposit
Top Dollar Time Deposit
Plantersbank Premium Symphony

Treasury Services
Treasury Bills
Fixed Rate Treasury Notes
Retail Treasury Bonds
Dollar-Linked Peso Notes
US Dollar Denominated Bonds
Purchase and Sale of US Dollars

Trust Services

Cash Management Services

Trusteeship
Custodianship
Mortgage Trust Indenture
Escrow Agency
Investment Management
Employee Benefit Plans
Retirement Funds

Bills Payment Advantage
Nationwide Deposit/ Payment
Collection Arrangement
Post-Dated Check Warehousing
Electronic Payroll Service
Check Writing Facility
Customized Checks
Deposit Pick-up
Western Union Money Transfer

Development Finance
Industrial Loans and Credit Lines
Commercial Loans and Credit Lines
Agricultural Loans and Credit Lines
Real Estate Loans and
Contracts-to-Sell Papers
Mortgage Optimizer
Guarantee Programs

Remittance Service
Plantersbank Padala AGAD

Other Services
Investment Banking and Advisory
Entrepreneur Training and Assistance
Back to Back Loans
Telegraphic Transfers
Domestic and Foreign Drafts
Manager’s Checks

services

products &
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Plantersbank is a strongly capitalized private development bank owned by a balanced
mix of investors: indivi`dual and institutional, government and private, Filipino and foreign.
Plantersbank holds the position as the only Philippine bank with more than 40% equity
invested by foreign shareholders, enabling the institution to deliver the financial resources
and expertise of the United States, Europe and Asia to the Filipino entrepreneur.

International Finance Corporation (IFC)

As the private investment arm of the World Bank, the mission of the IFC is to
reduce poverty and improve people’s lives. Established in 1956, the IFC is the largest
multilateral source of loan and equity financing for private sector projects in the developing
world. It promotes development by financing private sector projects, helping private
companies mobilize financing in international financial markets and providing advice and
technical assistance to businesses and governments.

Netherlands Development Finance Company (FMO)

A Dutch development bank which specializes in extending long-term finance to
viable private companies operating in developing countries of Africa, Asia, Latin America and
Eastern Europe. Established in 1970 by the Dutch government and the private sector, FMO helps
mobilize resources with a view of promoting production through participation in joint ventures,
technical and marketing assistance as well as the supply of capital assets. FMO made its initial
investment in Plantersbank in 1983.

Asian Development Bank (ADB)

An international development financing institution owned by member governments
in the Asia Pacific region and major capital exporting countries in Western Europe
and North America. The ADB gives special attention to the development financing needs of smaller
or less developed countries and promotes capital investment and programs that will contribute to
the harmonious economic growth of the entire region. ADB has been a shareholder since 1987.

Kookmin Bank

Korea’s leading and largest commercial bank, Kookmin Bank has developed a variety
of integrated financial services for small and medium enterprise (SME) customers and continues
to provide them with information and technical advice for management efficiency and higher
productivity. Together with the Korea Development Leasing Corporation, Kookmin Bank
became shareholders following the merger between Plantersbank and Planters DB Leasing
Corporation in 1999.

Korea Development Leasing Corporation (KDLC)

With a company philosophy that places creating maximum value for clients as its
highest priority and a corporate culture that encourages initiative and autonomy,
KDLC has remained at the forefront of Korea’s leasing industry since its inception in 1975.
Recording more than two decades of constant growth, KDLC has earned the position of Korea’s
largest leasing company in all aspects of the field including the highest levels of assets, revenues, market
share, overseas operations and business diversification. KDLC counts the International Finance
Corporation and the Korean government as its shareholders.

Development Bank of the Philippines (DBP)

DBP has devoted itself to the task of laying the foundations for
industrialization in the Philippines. The DBP provides support to
the growth of domestic capital markets and is the main conduit for
international funds from multilateral and bilateral institutions for official
development programs and grants. DBP cultivates a working partnership with
Plantersbank and other financial institutions, which serve as retail outlets for
its wholesale funds.

Land Bank of the Philippines

partners
institutional

A unibank with the mission to spur countryside
development, Land Bank finances support services for rural
development initiatives and administers wholesale lending
programs for on-lending to borrowers through participating financing
institutions like Plantersbank.
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T

he Philippines boasts of many hit exports that thrive on

creativity, so it really comes as no big surprise that the grand prize winner in
the prestigious International Swarovski Design Competition is a Filipino.
Butch Carungay is the creative as well as marketing mind behind Avatar
Accessories in Cebu. The second-generation entrepreneur who followed in
the footsteps of his parents, prime movers behind Cesar’s Export Trade in 1974,
has sharpened their legacy through his own work. A graduate of the Wharton
School of Economics, Butch was consultant for the advertising giant McCann
Erickson and an analyst in the strategic planning group of American Express
in New York City.
The company was established in January 2000, with 30 employees and
P 5 million in capital. At the start, he realized that a key strategy in creating
awareness for his products among international buyers involved frequent
participation in trade shows. Avatar, a Sanskrit word that means “rebirth,” is
truly reawakening to the global opportunities as more and more are demanding
for their products. A timely loan from Plantersbank enabled Avatar to keep up
with the huge demand, and the company has grown steadily ever since. Despite
the emergence of competition from China and Korea, business is flourishing due
in part to approval from Swarovski to use its world-renowned crystals. This is
a distinct advantage and a tribute to the Filipino designer’s creativity and talent.
Avatar is even hiring more people since its clients can’t seem to get enough
of its creations. Fashioned from 70% Philippine-sourced and 30% imported
materials, the pieces sell as high as $200, which foreign retail stores jack up by
as much as ten times.
At present, Avatar is parlaying the stamp of world-class style and quality
associated with its products into the manufacture of bags and sandals.
In just over three years, Avatar has become a force to reckon with in the
fashion industry. Visionary Butch Carungay has this to say, “Just get the thinking
right. Then hire people who can execute your ideas well.”
With these words to live by, the Queen City of the South surely has another
winner in their hands.
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Micro Enterprise Bank (MEB)
Together with the IFC, Dutch institutions FMO and Doen
Foundation and German-based investment firm
Internationale Micro Investitionen (IMI), Plantersbank has invested in Micro
Enterprise Bank, an institution based in Davao that supports the working and
entrepreneurial poor. MEB aims to satisfy the demand for micro credit by
applying a lending model that has proven successful in many parts of the world
and focuses primarily on extending financial assistance to entrepreneurs whose
capacity to pay is grounded on the fundamental viability of their business.

PDB SME Solutions, Inc.
(SME.com.ph)
Established in June 2000 as a joint venture between Plantersbank and the
World Bank’s International Finance Corporation, PDB SME Solutions Inc. or
SME.com.ph opens the World Wide Web to Philippine-based SMEs. The
company is the first investment of its kind by the IFC on the internet. This
partnership afford Plantersbank the unique opportunity to deepen its
relationship with SMEs by providing much needed Web-based solutions to help
entrepreneurs manage businesses better, expand to new markets and be globally
competitive. SME.com.ph is the recipient of the 2001 Asian Banking Award for
e-commerce service.

Planters DB Properties Inc. (PDB
Properties)
PDB Properties is in the business of building and selling
houses primarily to middle-income families, thereby, complementing
Plantersbank’s efforts to assist in the development of affordable housing in the
country. The surviving entity in the merger with Primavera Managers and
Development Corporation, Resepico Realty and Development Corporation and
MilFlora Properties, Inc., PDB Properties has been successful in developing
modest communities in Nueva Ecija, Bulacan and Rizal and today provides
services to clients interested in real estate development.

PDB Insurance Agency, Inc. (PDBIA)

For nearly two decades, PDBIA has complemented
Plantersbank’s lending activities by providing full and timely
insurance protection for all the bank’s interests and those of its borrowers.
Through competent and professionally trained staff, PDBIA has expanded its
client-base to include non-bank related businesses that require quality insurance
coverage and advice.

PDB-FMO Development Center, Inc.
(PDCenter)

affiliates

PDCenter is a joint undertaking established by Plantersbank
and the Netherlands Development Finance Company (FMO) to provide training
and consulting services to institutions engaged in development finance and
promotion of small and medium enterprises. Over the past 10 years, PDCenter has
trained bankers from China, ASEAN, Vietnam, Cambodia, the Indian
subcontinent, western Africa and the Pacific. An accredited consulting firm of the
Asian Development Bank, PDCenter is presently attached to the Mekong Project
Development Facility in Vietnam, Cambodia and Laos.
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PLANTERSBANK BUILDING, 314 SEN. GIL PUYAT AVENUE 1200 MAKATI CITY PHILIPPINES TEL. NO. 632 887.1000

customerservice@plantersbank.com.ph

43

p l a n t e r s

d e v e l o p m e n t

b a n k

w w w. p l a n t e r s b a n k . c o m . p h

PLANTERSBANK

Planters Development Bank

44

